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AwesomenessTV, a sketch comedy series based on the YouTube multi-
channel network of the same name, needed to notify fans of the series’ 
impending cable network premiere on Nickelodeon and drive real-time 
tune-in.

Fanatical systematically launched over 20 messaging campaigns to 
70 unique audience segments

Each message was customized and personalized, promoting the 
#ATVonNick hashtag
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